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Abstract

This research offers a case study of how Mexico has engaged its diaspora com-
munity in the United States, since the 1990s until today. It provides an analysis of
the recent messaging strategies that the embassy of Mexico in the United States
employs to reach its diaspora community via websites, Facebook pages and Twitter
accounts. This study demonstrates how active and intentional Mexico’s leadership is
when it engages its co-nationals who live in the United States, adapting to changes
in political context and national priorities. In particular, after the change in the U.S.
administration, the messaging by the Mexican government through its Embassy
expanded from messaging centered on building a positive image of its migrants and
defending their rights, to responding to U.S. President Donald Trump’s messages
about restrictive immigration policies and the flow of drugs and undocumented
migrants from Mexico. The study shows how Mexican government used its diaspora
communication and other strategic messaging efforts to remind the United States
that immigration is a shared responsibility.
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Introduction

Public diplomacy has been defined as the collection of strategies and tactics that
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state and non-state actors use to build relationships and engage key stakeholders
located abroad (Zaharna 2009; Gilboa 2008; Gregory 2011; Leonard 2002) with
the purpose of advancing specific interests and values (Gregory 2011). While
most of the literature on public diplomacy has focused on how governments or
non-state actors from a given country build positive relationships with foreign
publics, a growing body of literature has studied how home governments inter-
act strategically with a Aome public located abroad: the home country’s diaspora
community (Bravo & De Moya 2015; Bravo 2014a; Gamlen 2014; Kunz 2010;
Zaharna 2011). Diaspora communities can be defined as “communities of people
who left their ancestral homes and settled in foreign countries, but who preserve
the memory of and links with the land of their fathers and forefathers” (Horbo-
ken 2004, p. 201).

Latin America is typically an under-researched geographical area in most fields
of study, which is true also in the case of public diplomacy research, but some
authors have described how state-diaspora relations are built and nurtured in this
region (Délano 2014; Délano & Gamlen 2014; Gamlen 2014). Case studies of
state-diaspora relations have been developed as well for particular countries in
Latin America, such as Ecuador (Margheritis 2011), El Salvador, Costa Rica,
and Colombia (Bravo & De Moya 2015; Bravo 2014b), and, more than any other
country, Mexico, which is considered the exemplary case in the region (Gonzalez
Gutierrez 2006, 1999; Hernandez Joseph 2012; Iskander 2010; Martinez-Salda-
fia 2003; Smith 2005).

Mexico, one of the most active countries regarding relationship-building efforts
with the diaspora, in particular with those who live in the United States. There-
fore, Mexico’s efforts have attracted scholarly attention as a positive example of a
highly active nation with multiple public diplomacy initiatives (Gonzalez Gutier-
rez 2006, 1999; Hernandez Joseph 2012; Iskander 2010; Martinez-Saldafia 2003;
Smith 2005).

Building on previous research, this study describes some of those best practices
implemented by Mexico since the 1990s to engage and build positive relation-
ships with their co-nationals living in the United States. Additionally, it includes
a content analysis of the messages that the Mexican embassy in the United States
has communicated through its website, Twitter and Facebook during the last six
months of U.S. President Barack Obama’s second term and the first six months
of U.S. President Donald Trump’s administration. The purpose of analyzing the
messaging in this timeframe is to describe the salient themes in the messaging
and identify shifts in that messaging as a result of the change in U.S. admin-
istration, demonstrating how the Mexican communication strategies adapts in
response to policy changes.
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This case study shows that in the case of the relationship-building strategies used
by Mexico to engage its diaspora community in the United States, the Mexican
government makes conscious choices regarding how they are addresses, i.e. the
terminology it uses to refer to them; the issues Mexico emphasizes in this gov-
ernment-diaspora communications; and the type of relationship it tries to build
with its diaspora community (a mix of altruistic/communal and transactional/
exchange-based) (Bravo & De Moya 2015; Hon & Grunig 1999). This study also
highlights the potential impact of changes in a host country’s Administration, in
this case the United States, can have in the public diplomacy efforts of a home
government, in this case Mexico, that has a strong diaspora community living in
the host country’s territory.

Literature Review

Mexico is currently the strongest immigrant-sending country for the United
States (Fitzgerald 2008), with about 11.4 million Mexican immigrants living in
U.S. territory (Gonzalez-Barrera & Lopez 2013; Pew Research Center 2015).
Mexico and the United States are neighboring countries and long-term commer-
cial partners, especially as members, along with Canada, of the North American

Free Trade Agreement (NAFTA) (USTR 2008; Verea 2014).

Migration flows from Mexico to the United States have been a constant in U.S.-
Mexico history (Garcia Zamora 2009). With such an interdependent relationship
regarding labor, trade and migration flows, both countries have conducted many
public diplomacy efforts to maintain a mutually beneficial relationships (Chavez
& Hoewe 2010; Lee 2006; Rivas 2014).

With so many Mexican citizens living in the United States, and with the migra-
tion flows happening for so long, it is understandable why Mexico became a Latin
American pioneer in the development of public policy and specific strategic com-
munications and actions to connect and build relationships with its co-nationals
in the diaspora (Gonzalez Gutierrez 2006, 1999; Hernandez Joseph 2012; Iskan-
der 2010). Mexico has also been an exemplary case in the defense of the human
rights of Mexicans abroad, regardless of immigration status in the host country.

Mexico has used a wide variety of strategies to keep contact with the diaspora
and maintain the connection of the diaspora members to the homeland. Mexico
employs traditional public diplomacy and public diplomacy 2.0 (or digital di-
plomacy) tools, which is the use of technology and interactive media to achieve
public diplomacy goals (Cull 2013; Dodd & Collins 2017; Storie 2015; Zhong &
Lu 2013). In public diplomacy 2.0, the emphasis is placed on building relation-
ships using social media platforms and online communities, allowing the creation
of user-generated content, and establishing horizontal networks of information
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exchange facilitated by technology (Cull 2013).

One of the ways in which Mexico is using public diplomacy 2.0 is through the
social networks and messaging strategies it has developed using online platforms
such as the Facebook page, the Twitter handle and the website of its Embassy
in Washington D.C. A few similar efforts have been studied previously, such as
Dodd and Collins (2017) study of Twitter use by 41 embassies, in which the
authors concluded that Twitter is being used by embassies to promote specific
policies and ideas, and to do cultural promotion. The fact that the audience can
interact with, and respond to, the embassies’ online content means that diplomacy
has the potential to become more open, diverse and democratic, as regular people
can reach diplomatic actors more casily (Comor & Bean 2012), although that is
not always the result in practice.

Through its website, its Twitter handle and its Facebook page, Mexico’s embassy
in the United States is providing information to its diaspora community that has
been traditionally shared by this embassy through other means such as brochures,
phone lines and face-to-face customer service. This information includes descrip-
tions of policies and details about consular services, among others. But this study
argues that Mexico’s embassy is also using online platforms to deliver messaging
that includes intentional strategic frames targeted at the diaspora.

Strategic Framing

Framing, as understood in the field of strategic communication, is a theory that
explains that, when communicating about an issue, person or event, sources of in-
formation —in general—and political actors —in particular—make salient certain
frames over others, assigning to certain aspects of the issue, person or event more
relevance than to other aspects about the same issue, person or event (Chong &
Druckman 2007; Entman 2003, 2004; Lecheler & de Vreese 2012).

In doing so, the particular framing of the issue, person or event that is selected
and disseminated by the source of information communicates specific attributes.
This framing can impact how the audience interprets the issue, person or event
and what opinion the audience forms about the issue, person or event. As Entman
(2003, p. 416) explains, “Successful political communication requires the framing
of events, issues, and actors in ways that promote perceptions and interpretations
that benefit one side while hindering the other.”

To frame, thus, is to select and make salient some aspects of reality over others
(Entman 2004). Sometimes, the selection of frames has no particular intentions,
such as when the source of information simply selects certain aspects of the issue
over others to make communication more efficient and/or more personal (IMec-
Carthy, & Dolfsma 2014; Van Dalen 2012). Other times, framing is strategic and
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the process of selection of certain frames over others is done with the purpose
of promoting a certain view or interpretation about the issue, person or event

(Druckman 2001; Hanggli 2012; Hanggli & Kriesi 2012).

Frames are used to accomplish four objectives: provide a certain definition of
the problem or issue, indicate what is causing the issue (who is responsible for
it), suggest whether the issue is positive or negative (by communicating moral
judgments) and offer courses of action (or solutions to the issue) (Entman 2004).
Combined, these objectives can achieve the goal of communicating an overall
strategic message that the source of information is interested in transmitting
(Sheafer, Shenhav, Takens, & van Atteveldt 2014).

In the particular field of public diplomacy, only a few authors have studied strate-
gic framing processes. Fitzpatrick (2010) offered a typology of public diplomacy
strategies that has been used by other scholars to analyze political messages (for
instance, Dodd & Collins 2017; White & Radic 2014). In her typology, Fitzpat-
rick (2010) identifies the following public diplomacy strategies: advocacy, com-
munication/information provision, relationship-building, promotional, warfare/
foreign policy propaganda, and political. White and Radic (2014) indicated that
these strategies can be used in combination by nations, but that it is possible to
identify the primary function of a message, which in turn allows to identify what
were the messaging strategies used by those nations to advance public diplomacy
objectives with different audiences.

State-diaspora Relations

This study adds to the body of literature about state-diaspora relations, which is
a field that has explored how governments build and maintain relationships with
their diaspora communities (Delano 2014; Delano & Gamlen 2014; Iskander
2010); try to “govern” the relationship with these extra-territorial stakeholders by
developing public policies and institutions that serve but also “manage” the dias-
pora (Mikuszies 2014; Ragazzi 2009, 2014); seek support from the diaspora for
home-country initiatives and programs (Kunz 2010; Lyons & Mandaville 2013;
Zaharna 2011); and promote a specific image of their diaspora communities to
improve their image in the host countries where those diaspora communities re-
side (Bravo & De Moya 2015). Much of the literature in this field is from disci-
plines such as political science and sociology, but it has increasingly been studied

in strategic communication.

As indicated before, through public diplomacy efforts, home governments inter-
act, build relationships and manage reputations through strategic communica-
tions and actions that connect with and engage publics located abroad, including
a domestic public located in different host countries: the home country’s diaspora
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community (Bravo & De Moya 2015; Bravo 2014a; Gamlen 2014; Kunz 2010;
Zaharna 2011). Diaspora groups can help home countries achieve their public
diplomacy objectives and can build bridges between home and host countries,
with the diaspora members becoming, informally, symbolic ambassadors of the
home country (Gamlen 2014; Koser Ackapar & Bayraktar Aksel, 2017; Smith
2005). At the same time, diaspora groups organize themselves in many cases and
demand access to rights and opportunities (Koser Ackapar & Bayraktar Aksel
2017; Smith 2005), or even oppose the home government (Bravo 2014a).

This study offers a unique contribution in the field of diaspora diplomacy, in par-
ticular in the exemplary case of Latin America, which is Mexico, by exploring
how a change in a host government’s Administration impacts the strategic frames
present in the messaging of the home government to and about its diaspora com-
munity in that host country. It does so by answering the following research ques-
tions:

1. What strategies has Mexico developed and employed to build and main-
tain a positive relationship with its diaspora community?

2. What have been the main messages that Mexico has communicated to
its diaspora through its U.S.-based Embassy website and its U.S.-based
Embassy's Facebook page and Twitter handle?

3. How has Mexico’s messaging strategy shifted after the change of Admin-
istration in the United States (from president Obama to president Trump)
in their communication to and about its diaspora in the United States?

Methods

'This study first presents the results of a qualitative content analysis of strategic
messaging disseminated by the Mexican Embassy in the United States through
its website, Facebook page and Twitter handle, during six months of president
Barack Obama’s sccond term in office (from August 25, 2015, to February 24,
2016) and six months of president Donald Trump’s first term (from April 1,2017
to September 30, 2017), as detailed below.

Then, it provides a detailed description of the long-term policies and initiatives
developed by the Mexican government, since the 1990s, to build relationships and
to communicate with its diaspora communities around the world. Special focus is
given to its largest diaspora community, which resides across its northern border
in the United States.

Case study methodology is used because it is considered appropriate when re-
search needs to be conducted to empirically examine “a real-world phenomenon
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within its naturally occurring context, without directly manipulating either the
phenomenon or the context” (Kaarbo & Beasley 1999, p.372). The case study in-
cludes a qualitative content analysis to analyze the messaging, because it is a well-
regarded methodology for strategic framing analysis, given that this approach
allows for analyzing the ideologies that lead to the construction of meaning in
messages (Durham 2001).

The case study about Mexico’s long-term state-diaspora relationship-building
strategies and tactics, from the 1990s to today, is based on information collected
through the review of secondary sources (i.e., news stories and scholarly journal
articles), and also through the aforementioned analysis of the U.S.-based Mexican
Embassy’ website (at <https://embamex.sre.gob.mx/cua/index.php/es/>), and its
Seccién Consular (Consular Section website, at <https://consulmex.sre.gob.mx/
washington/>). Information was collected as well from the Instituto de los Mexi-
canos en el Exterior (Institute for Mexicans Abroad) website and the Voto de los
Mexicanos Residentes en el Extranjero (Vote of Mexicans Who Reside Abroad)
website. Through this process, the main initiatives, policies and structural reforms
Mexico undertook in the last 30 years to serve its diaspora were identified.

For the qualitative content analysis, each information subsidy was collected
manually from the Mexican Embassy’s website, Facebook page and the Twitter
handle, and all of them were read carefully, twice, at the time of data collection
(last week of February 2016 and last week of September 2017).

Only information subsidies that mentioned the Mexican diaspora in the United
States or that were targeted at the Mexican diaspora in the United States were
sclected, both in English and Spanish, given that the authors of this study arc
fully bilingual. In other words, only social media posts connected to Mexico’s
state-diaspora diplomacy were analyzed, given that all these posts were targeted
specifically at the diaspora, or were disseminated to build the image or reputation
of the Mexican diaspora in the United States. All these messages were crafted
by communication experts at the Mexican Embassy, at the Mexican consulate in
Washington D.C. or at the Mexican “Secretaria de Relaciones Exteriores” (For-
eign Relations Secretariat).

Given that some of the subsidies in the website were just a few sentences long,
while others had dozens of pages, a word count was conducted instead to estimate
the volume of information analyzed. In total, 85,120 words were analyzed from
the Mexican Embassy’s website. Regarding social media, 93 Facebook posts were
identified as mentioning or targeting the diaspora (13 during Obama’s six-month
timeframe and 80 during Trump’s six-month timeframe), and 657 tweets were
also collected (273 tweets during Obama’s six-month timeframe and 384 tweets

during Trump’s six-month timeframe).
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All the information subsidies and social media posts were read twice and ana-
lyzed using the constant comparison method (Glaser & Strauss, 1967), where
you assign labels to themes in the content, and then you cluster those labels into
categories of analysis (See summary of categories of analysis in Table 1).

Findings

Mexicos Communication Strategy for and about its U.S.-Based Diaspora Commu-
nity

As most countries do in the content they provide through their embassies’ and
consulates’ websites in a foreign country, Mexico’s Embassy in the United States
offers, in its website, information about consular services, lists of consulates in the
host country, frequently asked questions, security and travel information, and the
like. But, different to other countries’ outreach initiatives targeting diaspora com-
munities in host countries, which sometimes are scarce or almost non-existent
(Bravo 2014b), Mexico has developed abundant content that targets its diaspora
communities in host countries, in general, and those in the United States, in par-
ticular.

The Mexican Embassy’s website in the United States includes, for example, a
dedicated section focused on services for the diaspora community, with useful
information for Mexicans who live in the United States, in particular. These ser-
vices include information on how to vote in the Mexican elections while abroad;
legal and health counseling available to diaspora members; a database of Mexi-
can organizations formed in the United States; a database of “highly qualified
Mexicans” working abroad; and a form to register organizations and associations
formed by the migrants. It also includes a list of programs created by the Mexi-
can government to support its migrant community (for instance, regarding labor
rights and family matters such as international adoptions); information on how
to qualify for favorable loans and matching funds offered by the government to
its migrants; resources for diaspora members who want to invest in Mexico; and
information on how to send remittances back home with discounted transaction
fees.

The website posts announcements for Mexicans who live in the United States,
and even phone hotlines for migrants to call if they think they are in danger while
in the United States or while in transit, in the process of moving from the home
country to the host country. It also informs about the procedure in place to re-
patriate bodies of Mexicans who died abroad, and it includes links to other types
of useful information, such as health services available to migrants in the United
States, a schedule with dates and places for mobile consulates, trainings available
for migrants, and several other topics.
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Social Media and Information Subsidies

In the six months’worth of content analyzed on the Mexican Embassy’s website,
Facebook page and Twitter handle during the Obama presidency, the authors
of this study collected 70 information subsidies (mainly news releases) from the
Embassy’s website that included content of interest for or about the diaspora
community. Regarding social media platforms, for Facebook (at www.facebook.
com/EmbamexEUA), 13 posts for or about the Mexican diaspora were found.
On Twitter (at @EmbamexEUA), 273 tweets for or about the diaspora were dis-
seminated. This level of activity strongly contrasted with the second six-month
period after the administration change, when 80 posts for or about the Mexican
diaspora were published on Facebook, and 384 tweets for about the Mexican
diaspora community were disseminated by the Mexican Embassy in the United
States. Just by the number of posts and tweets, it was evident that the Mexican
Embassy became much more active in communicating with or about its diaspora

community in the United States after the U.S. Administration change.

Before Donald Trump took office on January 20,2017, both the Mexican Embas-
sy’s website and Mexico’s social media platforms in the United States (Facebook
and Twitter) highlighted the aforementioned services to the migrant community.
The social media posts tended to emphasize on practical information of interest
for Mexicans who live in the United States. For instance, there were information
subsidies and frequent social media posts that focused on services available to the
diaspora, celebrations and other social events, and messages emphasizing that
diaspora members are important for the Mexican government, among others.
There were also Facebook posts and tweets that disseminated messages framed
around issues of identity and belonging, support for the migration process that
the diaspora members go through when they leave Mexico to live in the United
States, protection of the migrants’ human rights, support for transnational busi-
ness partnerships, and pride about the positive contributions of Mexicans to the
United States at many levels (economic, social, cultural, political, etc.).

Identity and belonging. This frame emphasized, both in the static content of the
Mexican Embassy’s website and its information subsidies, as well as in its social
media posts on Facebook and Twitter, that the Mexican identity should be central
to Mexican citizens, regardless of the country where they live. The Mexican gov-
ernment highlighted in its messaging that it cares about the diaspora community
and that the diaspora community members should care back by staying in touch,
by being proud of their culture and roots, by attending cultural events, by being
strategic partners for the Mexican government, by investing in Mexico, and by
helping their families back home. In return, the Mexican government is ready to
defend their rights in the host country and to offer favorable conditions for that
“staying-in-touch” process.
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Support in the migration process. This frame, utilized frequently by the Mexi-
can government, emphasized that while it would prefer to have all Mexicans liv-
ing in Mexican territory, the Mexican government supports the migration process
of Mexican citizens to the United States, if that is the decision they make for the
benefit of their families. As part of this support, the Mexican government indi-
cated, in the Embassy’s website and in its social media posts, that it supports both
the DACA and DAPA programs (Deferred Action for Childhood Arrivals and
Deferred Action for Parents of U.S. Citizens and Legal Residents, respectively).
The Mexican government also offers trainings on topics such as labor and legal
rights in the United States to facilitate the “empowerment” (e.g., Embajada de
Mexico 2016) of the Mexican diaspora community, and it promotes the acquisi-
tion of dual citizenship, indicating that if Mexican citizens become U.S. citizens
as well, they can exercise political rights in both countries.

Protection and Advocacy. This frame emphasizes that Mexican migrants have
human rights, no matter where they live or what their migratory status is. As such,
they deserve protection, safety and well-being, and this is a shared responsibility
between the home and host countries. The Mexican government says it tries to
guarantee Mexicans’ safety and protection in the United States through diplo-
matic negotiations with the host country. For instance, the Mexican government
tries to advocate against the use of disproportionate force, including deadly force,
by U.S. immigration agents and by police officers; it offers trainings and work-
shops for migrants; it has hotlines to denounce abuses; it constantly maintains
dialogue with the host country’s authorities; and it tries to improve its customer
service and the provision of services in its consulates and Embassy in the United

States (e.g., Embajada de Mexico 2015a, 2015b).

Business partnerships. The Mexican government highlights, using this frame,
that diaspora members are business partners: needed investors in their communi-
ties of origin, highly appreciated remittance-senders, and skilled workers who
contribute to knowledge- and technology-transfers. To encourage these business
partnerships, the Mexican government offers matching funds, discounted fees to
send remittances back home, favorable loans to start businesses and build houses
in Mexico, scholarships to students, trainings for teachers, and workshops for
entrepreneurs, hoping they will bring back their resources and reinvest back their
knowledge in Mexico.

Image/reputation management. The Mexican government uses this frame to
“construct” the diaspora members’image as one of hard-working individuals, con-
tributing members to the host country, important strategic partners of the home
country, cultural brokers abroad, and informal ambassadors to Mexico in the host
country. In the information subsidies, as well as in the social media posts, it is

” «

common to find key words such as “strategic partners,
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“agents of change,” and “co-nationals.”

Changes in Strategic Frames

As indicated before, the Mexican communications analyzed in the last six months
of the Obama presidency (in 2017) showed that some frames in the strategic mes-
saging of the Mexican government remained the same, but some others changed
significantly, both in salience and in tone. Similarly, the frequency of the commu-
nication (i.e. posts or news subsidies) increased exponentially (from 13 Facebook
posts in the Obama-period analyzed to 80 in the Trump-period analyzed, and
from 272 tweets in the Obama-period analyzed to 384 in the Trump-period in-
cluded in the study).

The main changes in the strategic messaging by the Mexican government to
and about its diaspora community in the United States after the administration
change can be summarized in the following ways: Besides communicating using
the “traditional” frames described above, the Mexican government changed gears
and started communicating, frequently, its disappointment with Trump’s decision
to end the DACA program, its support of the “Dreamers,” its willingness to fight
U.S. Bill SB4 (which could impact Mexicans living in Texas), and its perspec-
tive that border issues, migration issues and drug issues along the Mexican-U.S.
border are “a shared responsibility” between the two countries. The new frames
identified were the following:

Aid in times of crisis. Mexico was impacted by strong earthquakes in September
of 2017. This particular situation resulted in the Mexican Embassy increasing
its communications, both in the Embassy website and on social media, about
this natural disaster, encouraging diaspora members in the United States to help
in the recovery process at home by donating money and volunteering in the re-
construction process. For example, the embassy website includes a step-by-step
guideline for Mexicans abroad on how to donate money for the victims of the
September 17 earthquake (Embajada de Mexico 2017).

Cross-border relationships deteriorating. This frame was increasingly used by
the Mexican government to indicate that the U.S.-Mexican relationship was suf-
fering as a result of Donald Trump’s messages and actions. For example, Mexico’s
Ambassador said, at an ordinary session of the Human Rights Council of the
United Nations, that the United States’ decision to terminate DACA was a mis-
take; that the management of migration processes require collaboration between
home, in-transit, and host countries; that the migration phenomenon is a shared
responsibility, and that Mexico categorically rejects laws and policies against mi-
grants. In the Mexican government’s view, anti-immigration laws and policies
that criminalize, harass or stigmatize migrants do not stop migration and, on the
contrary, they force migrants to use illegal channels of migration that expose them
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to human rights violations and abuse (see, for example, Secretaria 2017b).

Other examples of the deterioration in the U.S.-Mexico relationship can be seen
in high-level diplomatic meetings where Mexico protests DACA's termination,
an announcement where Mexico withdraws the aid offered to support Texans
affected by Hurricane Harvey (see Secretaria 2017a); a last-minute visit by the
Mexican Ministry of Foreign Affairs to California to support the Dreamers
(DACA recipients); a video posted on the Mexican Embassy’s Facebook page
instructing Mexicans in the United States about what to do if they get detained
while abroad; the concern of the Mexican government about U.S. Bill SB4, which
could impact Mexicans living in Texas; and strongly worded official statements
by the Mexican government stating that Mexico will not pay for the border wall;
that Trump’s tweets about the violence in Mexico, drugs and migration flows are
inexact; and that the causes of the cross-border tensions and the steps to solve
these problems are a “shared responsibility.”

Table 1: Presented next, summarizes the frames identified in the Mexican
Embassy and in the D.C. Mexican consulate regarding messaging to and about
the Mexican diaspora community living in the United States

Frame 2016 2017
Aid in times of crisis X
Excercising rights X X
Identity and belonging X X
Immigrant’s contributions to the host nation X X
Protection and advocacy X X
Strained cross-border relationship X
Support for adjustment X X
Supporting business partnerships/Cross border collaborations X X

Structural Changes and Long-Term Initiatives in Mexico Since the 1990s

Mexico is considered a pioneer in Latin America when it comes to establishing
long-term state-diaspora relationship-building strategies and tactics with its di-
aspora community in the United States. It is also the country that others in the
region look up to for best practices in this area of public diplomacy (Bravo 2014a;
Gonzédlez Gutiérrez 1999, 2006). Mexico has been making structural, political
and strategic communication changes in their public diplomacy efforts since the
1970s but mostly since the early 1990s, to better serve and engage its diaspora
community around the world, in general, and in the United States, in particu-
lar (Délano 2014; Goldring 2002; Gonzilez Gutiérrez 1999, 2006; Hernédndez
Joseph 2012; Martinez-Saldafia 2003; Massey, Durand & Malone 2002; Smith
2005).
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Institutional Reforms and Provision of Consular Services

For almost three decades, Mexico has been creating a solid institutional network
to support Mexicans who live abroad with many of their information and logisti-
cal needs. In 1990, Mexico established its General Directorate for Mexican Com-
munities Abroad, as a division of its Secretariat of Foreign Affairs, to specifically
serve its diaspora communities. In 2001, the Presidential Office for Mexicans
Abroad was opened, placing the priority of serving this key audience under the
direct supervision of the Mexican President, and, in 2002, to avoid duplicities, this
office and the General Directorate for Mexican Communities Abroad merged
under the National Council for Mexican Communities Abroad, once again under
the purview of the Secretariat of Foreign Affairs (Bravo 2014a, Gonzéilez Gutiér-
rez 1999, 2006; Levitt & de la Dehesa 2003).

The Mexican Embassy in D.C. and the Mexican consulates in the United States
have been expanding and improving their services as well, from the traditional
ones (i.e., emission of passports and ID Cards) to the most innovative (matching
funds to invest back home, help with the repatriation of bodies to the homeland,
etc.). This has been supported by increases in consular budgets, personnel, services
and efficiency in their customer service (Bravo 2014a, Embajada 2015¢). As of
2018, out of its 69 consulates worldwide, 47 of them (68 percent) were located
in the United States (https://directorio.sre.gob.mx/index.php/consulados-de-
mexico-en-el-exterior). The majority of Mexico’s foreign-service personnel works
in consular activities. This responds to the strong presence of people of Mexican
origin in the United States: In 2013, there was an estimated 34.6 million people
of Mexican origin living across the border, with one-third of them (close to 12
million) being immigrants born in Mexico (Lopez 2015).

Remittances

The money that migrants send back home to support their families (in other
words, remittances) are an important part of the income of family members left
in the homeland. According to 2017 data and 2018 data projections, about 95%
of remittances sent to Mexico come from migrants in the United States, they ac-
count for about U.S. $33 billion, and they represent about 3 percent of Mexico’s
GDP (Gross Domestic Product), surpassing oil exports for the first time in 2015
(Sonneland 2017). This explains why Mexico has been trying to increase the at-
traction of remittances and has been offering productive options for Mexican
migrants to invest their money back home (Hernandez Joseph 2010).

In the 1990s, Mexico established a 3x1 matching fund, in which every dollar
invested by Mexican migrants in productive public work projects that serve their
communities of origin are matched by one dollar invested by the Mexican federal
government and one dollar invested by the state government in the same project
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(Levitt & de la Dehesa 2003). The Mexican government also offers favorable-
condition bank loans to Mexicans who want to invest in private projects or buy
houses back home, and it negotiated favorable money-transfer fees for Mexicans

with remittance-sending agencies such as Western Union (Levitt & de la Dehesa
2003).

Dual citizenship, voting and other state protections and rights

As early as 1996, and becoming a pioneer in Latin America, Mexico started of-
fering dual citizenship to Mexicans living abroad. One decade later, it started
offering Mexicans abroad the possibility of voting in the Mexican presidential
elections through absentee vote. Mexican migrants can also run for office in Mex-
ico (Levitt & de la Dehesa 2003), all of which has increased the political par-
ticipation of Mexican migrants in domestic politics. Furthermore, as part of the
consular services provided to Mexican migrants, they can receive legal counseling
in the consulates, there is program of mobile consulates that go to communities
where consulates are not available, and, in its strategic communication and ac-
tions, the Mexican government constantly emphasizes that one of its priorities
is to protect the human rights of Mexicans abroad, no matter their immigration
status (Bravo 2014a; Gonzilez Gutiérrez 1999, 2006; Herndndez Joseph 2012;
Levitt & de la Dehesa 2003).

Diasporic identity construction

'The Mexican government disseminates information in the form of press releases,
speeches, photo galleries, announcements, databases of diaspora organizations
and other static content on its network of websites. For instance, the websites of
the Sccretariat of Forcign Affairs, the Mexican Embassy in the United States, the
Consular Network, the Institute of Mexicans Abroad — Instituto de los Mexica-
nos en el Exterior--, and the Voto de los Mexicanos Residentes en el Exterior
website —Vote of Mexicans Abroad. Furthermore, besides the strategic messages
also communicated through the social media platforms associated with these gov-
ernment divisions and offices, Mexico uses other communication and relation-
ship-building strategies and tactics to keep the Mexican migrants close. These
communications remind the diaspora community members that they are Mexi-
cans no matter where they are; encourage them to reinvest their financial and so-
cial capital back home; shape their image in their host countries portraying them
as hard-working, contributing individuals; and construct the diasporic image at

”«

home by describing them with terms such as “co-nationals,” “strategic partners,”
“people deserving of having their human and labor rights protected anywhere,”

and “agents of development,” among other strategic goals (Bravo 2014a).

Additionally, Mexico encourages and organizes visits of Mexican-American del-
egations to Mexico, transnational sports tournaments, leadership trainings, youth
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encounters, cultural exhibits, holiday celebrations, pilgrimages and other symbolic
activities to keep the diasporic identity alive (Gonzilez Gutiérrez, 1999, 2006).

The Academic and Highly Skilled Diaspora

With its academic diaspora, and with highly educated Mexicans who work abroad,
the Mexican government keeps a digital atlas to understand where they are locat-
ed around the world, their institutional affiliations, arcas of rescarch and contact
information. For example, they have a Mexican Researchers Abroad Catalogue
(Catalogo de Investigadores Mexicanos en el Exterior, 2012). This database is
associated with Mexico’s Internationalization, Academic & Scientific Mobilities
Network (RIMAGC, in Spanish) and with Mexico’s National Council of Science
and Technology (CONACYT, in Spanish). There is also the Global Network of
Skilled Mexicans, which connects local chapters of highly skilled Mexicans who
live abroad, all around the world.

These networks and their respective websites offer avenues of communication,
doors to start collaborative projects, and some incentives to attract back the
“brains” that left Mexico in search of better academic opportunities in about 30
countries around the world, including the United States.

Discussion

This qualitative study about how Mexico has built and developed its state-dias-
pora relations through time, offline and online, is an applied, prime example of
Zaharna's (2011) statement that “countries are making an effort to incorporate
the positive role of the domestic and diaspora publics to reinforce public diplo-

macy goals” (p.27).

Structurally, and over almost 30 years now, Mexico has built its institutional
structure, has increased its resources, and has created the mechanisms necessary
to serve its diaspora population around the world, in general, and in the United
States, in particular. Offline, the Mexican government has been involved in de-
veloping and implementing long-term strategic communication and actions that
have helped it build lasting relationships with the diaspora community. Online,
the Mexican government has also portrayed itself as a defender of Mexican citi-
zens’ human rights, regardless of their geographic location, immigration status or
level of connection to the homeland. It has also included the Mexican diaspora as
one of its priority publics in its public diplomacy initiatives.

More recently, using the technological and strategic communication opportuni-
ties that social media platforms such as Facebook and Twitter provide, and using
public relations materials (in other words, information subsidies) offered through
a network of websites, the Mexican government has been pro-active in most cases
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—and reactive in some others— constant, and intentional about communicating
specific messages to and about its diaspora communities around the world, in
particular in the United States.

Through almost 30 years and through different U.S. governments, Mexico has
been consistent in communicating practical and useful logistical information to
Mexicans who live abroad. To do so, it has used a wide variety of information
subsidies, social media posts and static content on websites to highlight important
issues, policies and programs designed to engage the diaspora, build its image, and
protect its rights.

More recently, the U.S. change in Presidential Administration has generated ad-
justments in the Mexican government’s messaging strategy that were not salient
before Trump took office. Among others, since January of 2017, the Mexican
government has begun posting on Facebook and using its Twitter handle to react
to Trump’s negative tweets about Mexicans in general, and about Mexican mi-
grants in particular, about the process of migration from Mexico to the United
States, about the potential construction of a border wall, and about the potential
termination of the DACA and DAPA programs. The Mexican government has
also reacted to Trump’s tweets by expressing support for the Dreamers, by oppos-
ing Texas intention to pass bill SB4 into law, and by reminding Mexican migrants
that they have human rights in the United States.

Along with recent social media posts, the Mexican government has kept com-
municating other frames that were present as well in its official communications
when Barack Obama was president: the frames of identity, citizenship and be-
longing; the positive framing of the migrant’s image; the frame of consular ser-
vices available to the diaspora community; the frame of Mexicans having human
rights no matter where they live; and the frame of the close relationship that
should exist between the homeland and the diaspora.

The fact that close to 12 million Mexican migrants are undocumented (Pew Re-
search Center 2015) places them in a vulnerable situation in the host country. The
Mexican government’s strategic messaging reflects this context, while at the same
time it highlights the relevance of the financial and social capital that Mexican
migrants have and how impactful these types of capital are for the homeland,
through remittances, political participation, investment in productive projects at
home, and the transnational membership in the home country. Mexico has been
intentional in developing a long-term strategy that tells the Mexican diaspora
that it matters, that it is valued, and that it is still considered an essential part of
Mexico, at home and abroad.

188



Mexico’s public diplomacy efforts to engage its diaspora across the border: Case study of the programs, messages and strategies...

Bio
Vanessa Bravo

Vanessa Bravo, is an Associate Professor of Strategic Communications in the
School of Communications of Elon University. She holds a Ph.D. in Mass Com-
munication from the University of Florida; an M.A. in Mass Communication
from the University of Florida, where she was a Fulbright Scholar, and a B.A. in
Mass Communication from the University of Costa Rica. Her research focuses
on the communication efforts and international public relations strategies that
home governments in Mexico and Central America establish with their diaspora
communities in the United States. She is interested in how public relations con-
tribute to build national identities and to keep transnational connections between
home and host countries. In 2015, she was an Educator Fellow for the Plank
Center for Excellence in Public Relations.

Maria De Moya

Maria De Moya, is an Associate Professor of Public Relations and Advertising
in DePaul University’s in the College of Communication. She holds a PhD in
Mass Communication from the University of Florida, and an M.A. in Business
and Economic Journalism from New York University, where she was a Fulbright
scholar. Before joining academia, she worked as a journalist focused on business
and economics, and as a public relations practitioner, in the field of public di-
plomacy. In 2015, she was selected as an Educator Fellow for the Plank Center
for Excellence in Public Relations. Her current research interests center on the
intersection of community, ethnicity, and identity, in national and international
Public Relations efforts.

References

AkCapar, A K, & Aksel, D B 2017, ‘Public Diplomacy through Diaspora En-
gagement: The Case of Turkey, Perceptions, 22(4), pp. 135-160.

Bravo, V 2014a, “The importance of diaspora communities as key publics for na-
tional governments around the world,” in GJ Golan, SU Yang, & D Kinsey
(eds), International Public Relations and Public Diplomacy: Communication

and Engagement, Peter Lang, New York.

——2014b, ‘El Salvador and Costa Rica’s State—Diaspora Relations Manage-
ment, International Journal of Communication, 8, 22.

Bravo, V & De Moya, M 2015, ‘Communicating the Homeland’s Relationship
with its Diaspora Community: The Cases of El Salvador and Colombia, The
Hague Journal of Diplomacy, 10(1), pp. 70-104.

Atlas de la Ciencia Mexicana (Atlas of Mexican Science) 2012, Catilogo de In-
vestigadores Mexicanos en el Exterior, retrieved 13 October 2018 <http://
www.atlasdelacienciamexicana.org/es/catalogos.html>

189



Vanessa Bravo, Maria De Moya

Chavez, M & Hoewe, ] 2010, ‘Reconstructing public diplomacy in the context
of policy, communication, and technology: An examination of US-Mexico
border relations,” Journal of Borderland Studies 25(3-4), pp.181-190.

Chong, D & Druckman, JN 2007, ‘Framing Theory,’ Annual Review of Political
Science 10, pp. 103-126

Comor, E & Bean, H 2012, ‘America’s ‘engagement’ delusion: Critiquing a pub-
lic diplomacy consensus, International Communication Gazette, 74(3), pp.
203-220.

Creswell, JW 2007, Qualitative inquiry and research method: Choosing among
five approaches, Sage, Thousand Oaks, California.

Cull, NJ 2013, “The long road to public diplomacy 2. 0: The internet in U.S. public
diplomacy,’ International Studies Review, 15, pp. 123-139.

Délano, A 2014, “The diffusion of diaspora engagement policies: a Latin Ameri-
can agenda,’ Political Geography, 41, pp. 90-100.

Délano, A & Gamlen, A 2014, ‘Comparing and theorizing state—diaspora rela-
tions,’ Political Geography, 41, pp. 43-53.

Dodd, MD & Collins, S J 2017, ‘Public relations message strategies and public
diplomacy 2.0: An empirical analysis using Central-Eastern European and
Western Embassy Twitter accounts,” Public Relations Review, 43(2), pp. 417-
425.

Druckman, JN 2001, “The implications of framing effects for citizen competence,’
Political Behavior, 23, pp. 225-256.

Durham, FD 2001, ‘Breaching powerful boundaries: A postmodern critique of
framing,’in SD Reese, OH Gandy Jr., & AE Grant (eds), Framing public life:
Perspective on media and our understanding of the social world, Lawrence
Erlbaum Associates, Mahwah, New Jersey, pp. 123-136.

Embajada de Mexico en Estados Unidos 2015a, ‘Mexican civil rights advisory
group in the United States holds third meeting,” media release, 20 July, re-
trieved 13 October 2018, <https://embamex.sre.gob.mx/cua/index.php/es/
comunicados/comunicados-2015/951-se-celebro-reunion-del-grupo-de-
consulta-sobre-derechos-civiles-de-los-mexicanos-en-estados-unidos>

2015b, ‘Mexico condemns attack against Mexican national in Boston,” me-
dia release, 21 August, retrieved 11 October 2018, <https://embamex.sre.gob.
mx/eua/index.php/en/press-releases/press-releases-2015/1203-mexico-con-
demns-attack-against-mexican-national-in-boston>

2015¢, ‘La SRE fortalece la diplomacia consular y proteccién a los Mexi-
canos en el exterior,’ media release, 29 December, retrieved 7 February 2016,
< https://embamex.sre.gob.mx/eua/index.php/es/comunicados/comunica-
dos-2016/1029-1a-sre-fortalece-diplomacia-consular-y-proteccion-a-mexi-
canos-en-el-exterior>

——2016, ‘Conversacién de la Canciller Claudia Ruiz Massieu con el ex alcalde
190



Mexico’s public diplomacy efforts to engage its diaspora across the border: Case study of the programs, messages and strategies...

de Los Angeles, AntonioVillaraigosa, para SRE Television, media release, 5
January, retrieved 18 September 2017, <http://embamex.sre.gob.mx/eua/in-
dex.php/en/comunicados2016>

2017, ‘Para poder donar en apoyo al #sismo en Mexico, puedes hacerlo a
traves de la #CruzRoja,” Facebook post, 20 September, retrieved 10 October,
<https://www.facebook.com/EmbamexEUA/>

Entman, RM 2003, ‘Cascading activation: Contesting the White House’s frame
after 9/11," Political Communication,20(4), pp. 415-432.

Entman, RM 2004, Projections of power: Framing news, public opinion and U.S.
foreign policy, University of Chicago Press, Chicago, Illinois.

Fitzgerald, D 2008, A nation of emigrants: How Mexico manages its migration.

University of California Press.

Fitzpatrick, KR 2010, The future of U.S. public diplomacy: An uncertain fate.
Martinus Nijhoff/Brill, Leiden.

Gamlen, A 2014, ‘Diaspora institutions and diaspora governance,’ International

Migration Review, 48(s1), pp. S180-5217.

Garcia Zamora, R 2009, ‘Migration under NAFTA: Exporting Good and Peo-
ple, in The Future of North American Trade Policy: Lessons from NAFTA,
retrieved 12 October 2018 <http://www.bu.edu/pardee/files/2009/11/Pard-
ee-Report-NAFTA. pdf>

Gilboa, E 2008, ‘Searching for a theory of public diplomacy, The annals of the
American academy of political and social science, 616(1), pp. 55-77.

Glaser, B & Strauss, A 1967, The Discovery of Grounded Theory: Strategies for
Qualitative Research. Aldine, New York.

Goldring, L. 2002, “The Mexican state and transmigrant organizations: Negotiat-
ing the boundaries of membership and participation,” Latin American Re-

search Review, 37 (3), pp. 55-99.

Gonzalez-Barrera, A & Lopez, M 2013, A Demographic Portrait of Mexican-
Origin Hispanics in the United States, Pew Research Center Hispanic Trends,
retrieved 13 October 2018 <http://www.pewhispanic.org/2013/05/01/a-de-
mographic-portrait-of-mexican-origin-hispanics-in-the-united-states/>

Gonzilez Gutiérrez, C 1999, Fostering identities: Mexico’s relations with its
diaspora,’

The Journal of American History, 86 (2), pp. 545-567.

2006, ‘Del acercamiento a la inclusién institucional: La experiencia del In-
stituto de los Mexicanos en el Exterior, in C Gonzélez Gutiérrez (ed), Rela-
ciones Estado Didspora: Aproximaciones Desde Cuatro Continentes, Porrua,
México, pp.181-220.

Gregory, B 2011, ‘American public diplomacy: Enduring characteristics, elusive
191



Vanessa Bravo, Maria De Moya

transformation, The Hague Journal of Diplomacy 6, pp. 351-372.

Hanggli, R 2012, ‘Key factors in frame building: How strategic political actors
shape news media coverage,” American Behavioral Scientist 53(3), pp. 300-
317.

Hanggli, R & Kriesi, H 2012, ‘Frame construction and frame promotion (strate-
gic framing choices,” American Behavioral Scientist 53(3), pp. 260-278.

Herndndez Joseph, D 2012, ‘Mexico’s Concentration on Consular Services in the
United States, The Hague Journal of Diplomacy, vol. 7, no. 2, pp. 227-236.

Hon, L & Grunig ] 1999, Guidelines for Measuring Relationships in Public Re-
lations, Institute for Public Relations, Gainesville, Florida.

Horboken, V 2004, ‘Ethnic Communications,’ in G Taylor & S Spencer (eds.),
Social Identities: Multidisciplinary Approaches, Routledge, Abingdon, Oxon,
pp-199-217.

Iskander, N 2010, Creative state: forty years of migration and development policy
in Morocco and Mexico, Cornell University Press, Ithaca, New York.

Kaarbo, ] & Beasley, RK 1999, ‘A practical guide to the comparative case study
method in political psychology, Political Psychology, 20(2), pp. 369-391.

Kunz, R 2010, ‘Mobilising diasporas: A governmentality analysis of the case of
Mexico, Glocal Governance and Democracy Series Working Paper, 3.

Lecheler, S & de Vreese, CH 2012, ‘News framing and public opinion a me-
diation analysis of framing effects on political attitudes,” Journalism & Mass
Communication Quarterly, 89(2), pp. 185-204.

Lee, S 2006, ‘An analysis of other countries’ international public relations in the

US,’ Public Relations Review, 32(2), pp. 97-103.
Leonard, M 2002, ‘Diplomacy by other means,’ Foreign Policy, pp. 48-56.

Levitt, P & de la Dehesa, R 2003, “Transnational migration and the redefinition
of the state: variations and explanations,” Ethnic and racial studics, 26 (4),

Routledge, 587-611.

Lopez, G 2015, Hispanics of Mexican origin in the United States, 2013, Pew
Research Center Hispanic Trends, retrieved 9 October 2018, <http://www.
pewhispanic.org/2015/09/15/hispanics-of-mexican-origin-in-the-united-
states-2013/ >.

Lyons, T & Mandaville, P 2013, Politics from afar: transnational diasporas and
networks, Columbia University Press, New York.

Margheritis, A 2011, “Todos somos migrantes” (We arc all migrants): The para-
doxes of innovative state-led transnationalism in Ecuador’, International Po-
litical Sociology, vol. 5, no. 2, pp. 198-217.

Martinez-Saldafia, ] 2003, ‘Los olvidados become heroes: The evolution of
192



Mexico’s public diplomacy efforts to engage its diaspora across the border: Case study of the programs, messages and strategies...

Mexico’s policies towards citizens abroad,’ in E Jstergaard-Nielsen (ed.), In-
ternational migration and sending countries: Perceptions, policies, and trans-
national relations, Palgrave Macmillan, Basingstoke, Hampshire, pp. 33-56.

Massey, DS, Durand, ], & Malone, NJ 2002, Beyond smoke and mirrors: Mexican
immigration in an cra of economic integration, Russell Sage, New York.

McCarthy, KJ, & Dolfsma, W 2014, ‘Neutral media? Evidence of media bias and
its economic impact,’ Review of Social Economy, 72(1), pp. 42-54.

Mikuszies, E 2014, ‘Emigration policies and citizenship rhetoric: Morocco and
its emigrants in Europe, in New Border and Citizenship Politics, Palgrave

Macmillan, UK, pp. 205-217.

Pew Rescarch Center 2015, 5 facts about illegal immigration in the U.S. Retrieved
12 October 2018, <http://www.pewresearch.org/fact-tank/2015/11/19/5-
facts-about-illegal-immigration-in-the-u-s/>

Ragazzi, F 2009, ‘Governing diasporas,’ International Political Sociology, 3(4),
pp- 378-397.

——2014, ‘A comparative analysis of diaspora policies,” Political Geography, 41,
pp- 74-89.

Rivas, CV 2014, “The use of the Spanish language as a cultural diplomacy strategy
for extending Mexico’s soft power in the United States,” Place Branding and
Public Diplomacy 11 (2), pp. 139-147.

Secretarfa de Relaciones Exteriores (SRE) de Mexico 2017a, Comunicado: Ante
emergencias causadas por el sismo y el huracin Katia, México ya no estd en
condiciones de enviar ayuda a Texas, media release, 12 September, Embajada
de México en Estados Unidos Facebook page, retrieved 23 October 2017,
<https://www.facebook.com/SREMX/posts/comunicado-ante-emergen-
cias-causadas-por-el-sismo-y-el-hurac%C3%A 1n-katia-m%C3%A9xico-

ya-n/1818280394852258/>

2017b, Comunicado: Mexico reafirma en el Consejo de Derechos Humanos
de la ONU la importancia de proteger a los migrantes mexicanos, media re-
lease, 13 September, Gob.mx, retrieved 13 October 2018, <https://www.gob.
mx/sre/prensa/mexico-reafirma-en-el-consejo-de-derechos-humanos-de-la-
onu-la-importancia-de-proteger-a-los-migrantes-mexicanosridiom=es>

Sheafer T, Shenhav SR, Takens ] & van Atteveldt W 2014, ‘Relative political
and value proximity in mediated public diplomacy: The effect of state-level
homophily on international frame building,” Political Communication, 31:1,
pp- 149-167, DOL: 10.1080/10584609.2013.799107

Smith, RC 2005, ‘Migrant membership as an instituted process: Transnational-
ization, the state and the extra-territorial conduct of Mexican politics,’. in R
Koslowski (ed.), International migration and the globalization of domestic
politics. Transnationalism. Routledge, London, pp. 105-129.

Sonneland, HK 2017, Weekly chart: Oil and remittances in Mexico’s GDP,
193



Vanessa Bravo, Maria De Moya

Americas Society/Council of the Americas [August 30], retrieved 9 October
2018,  <https://www.as-coa.org/articles/weekly-chart-oil-and-remittances-
mexicos-gdp>

Storie, LK 2015, ‘Lost publics in public diplomacy: Antecedents for online rela-
tionship management,” Public Relations Review, 41(2), pp. 315-317.

USTR 2008, NAFTA- Myths vs. Facts, retrieved 13 October 2018, <https://ustr.
gov/sites/default/files/NAF TA-Myth-versus-Fact.pdf>.

Van Dalen, A 2012, ‘Structural bias in cross-national perspective how politi-
cal systems and journalism cultures influence government dominance in the

news, The International Journal of Press/Politics, 17(1), pp. 32-55.

Verea, M 2014, ‘Immigration trends after 20 years of NAFTA,” Norteaméri-
ca, 9(2). Retrieved 12 October 2018, <http://www.scielo.org.mx/scielo.
php?pid=51870-35502014000200005&script=sci_arttext >.

White, C & Radic, D 2013, ‘Comparative public diplomacy: Message strategies
of countries in transition,’ Public Relations Review, 40 (3), pp. 459—465.

Zaharna, RS 2009, ‘Mapping out a spectrum of public diplomacy,” Routledge
Handbook of Public Diplomacy, pp. 86-100.

Zaharna, RS 2011, ‘Relational spheres and the primacy of domestic and diaspora
publics in global public diplomacy,’ Paper presented at the 2011 International
Studies Association Annual Convention, Montreal, Canada.

Zhong, X & Lu, J 2013, ‘Public diplomacy meets social media: A study of the
U.S. Embassy’s blogs and micro-blogs,” Public Relations Review, 39 (5), pp.
542-548.

194



Mexico’s public diplomacy efforts to engage its diaspora across the border: Case study of the programs, messages and strategies...

195






